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Like film, fashion is about entering another world—going into a dream.
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1. King Of Shaves Worman Bleu Express Shaving Spritz, £3.9%, is a
lightning-fast way to a qulck shave. "Just shake, spray and shavs,'
says creator Wil King. You can also spray directly on 1o your razor

. head for an extra-close shave. 2. Gillette Venus razor, £5.48, Is the
{irst triple-blade razor dosigned speclfically for wemen. 3, Nad's
No-Heat Hair Removal Gel, £17.95, is made from 100 per cent

. organic ingredlents and cornas with re-usable pure cotton waxing
strips. Call 0870-789 8010, 4. Tand Skin The Skin Care Solutlan,
212, is an asplrin-derived complex for treating Ingrown hairs and
soothing razar burn. Call §1628-B50666. 5. Neal's Yard Seaweed
Salt Serub, £12.50, contains pumice grains to buff away dead
skin cells, Exfoliate before shaving for improvad results. 6. Kiehi's -
For The Ladias Moisturising And Conditioning After-Shave Lotion, .

¢ £10.50, contains ingredlents that repalr the skin after shaving. .
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